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NpdltemCode|NpdLongDesc modelNumber|C brand|C Manufacturer|supercategory subclass license
41944706 /R B EEXR R Y L ERFWIEEF I == -3-6 FEEIE |NA K I Infant/Taddler/Preschool Toys|Other Preschool Tays  |Not Specified
RN | EETRERTRAEFSERT ST NA 125 125 Action Figures & Acc Battling Toys & Playsets |not specified
42138701 | R A ER NI EE FSEARRA D ERE R FNKLEI003 NKLE1003 125 125 Action Figures & Acc Battling Toys & Playsets [not specified
42139701 | O EEF R ET AR S EFAFRE BS (-2 EH FNKLEI004 NKLE1004 15 125 Action Figures & Acc Battling Toys & Playsets |not specified
42140701 |5 AR E BN I B 18 7 B ZE AR AR &1 71 MLE-S 81 JF NKLE1005 NKLE1005 175 7& Action Figures & Acc Battling Toys & Playsets |not specified
42141701 o FE S ERR I ER N REARRIAZNE S = FHNKLEI006  |NKLE100G 2% {25 Action Figures & Acc Battling Toys & Playsets |not specified
42144701 SR B EF RN TEE N SE AR RS FIFES TR ENKLEIO08  |NKLE1008 7% 1735 Action Figures & Acc Battling Toys & Playsets |not specified
42145701 o FE RS EBR BB REARRA D EREMITENKLEIONS  |NKLE1009 1Z% 25 Action Figures & Acc Battling Toys & Playsets [not specified
42146701 S EFEFDATEE N HEARRE GNE S E RS HFNKLEI0L0 |NKLEI010 2% 2% Action Figures & Acc Battling Toys & Playsets |not specified
42149701 | FE S EB R TEBR N SEARRAENESELHNKLEI012  |NKLE1012 25 125 Action Figures & Acc Battling Toys & Playsets [not specified
42202703 | A EE AT O ERANERANGRILE NA A5 A5 Building Sets Junior Building Sets Not Specified
42205703 | BB & T IAARENN R I HRBRRA)LERE NA #HE HE Building Sets Junior Building Sets Not Specifiad
42217703 | RSN A FRLS E AR B HEE TR O EIEHERA NA oK bt Building Sets Junior Building Sets Not Specified
42228703 | BLEER A AN BHERIET00 R lnE % NA BILE BILE Building Sets Standard Building Sets |Not Specifid
42229711 |FNRE L. EmE B FARAR S BTN B S R B HEa M ERITENA RS HHRE Explorative & Other Toys Scientific Toys Not Specified
42230706 | RS RA ENMAARTHESHITEETTH LI INESE ﬁ}ii% NA MRS ARG Infant/Toddler/Preschool Toys|Other Preschool Toys  |Not Specified
42231703 | 8 tbEE Smoby ) LES FEHHEREER T TEE NA =ik b Building Sets Standard Building Sets|Not Specified
42232706 | DelectationE BT FE F % ERERR S0 F L0\ T 365|Delectation |Delectation Infant/Toddler/Preschool Toys| PS Push & Pull Not Specified
42234710|Hape k S BT EASHHERE B R E K EEE K FHEREIEAFIT22 Hape Hape Vehicles Vehicle Playsets & Acc  |Not Specified
42271710\ kB ke SR E S NI B T B T R E EE HENA Fok g =5 Vehicles Non-Powered Trucks  |Not Specified
42275701 Fiz FHashro B B BABE R EEN N AR EE RS S35 52.05(£8354 Br=E BrEie Action Figures & Acc Action Figures avengers other/4
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When adding tier 3, Chinese cuisine i still the most popular food category in Chin.
Share of pog rity:38%, Share of restaurant number:31%

Average cost of Chinese cuisine
BN - G BN - =9Ii S §omssxE Som [T TORR Y gese .

i | I 1 1 T 1 I I T 63RMB (1, 35%)
. — — — Average taste score of Chinese cuisine
foxas TrEE mum e [z e ]
it T T 7.2(V4%
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Do, Summary of catering market overview across tiers
sw MOI!DO\ [e] ring e I I 1
69.9(11.65) 65 ] —
— -1 «  Higher tier cities charge more price for food and also earn better reputation than lower tier
56.0(11.67) Sgg‘;*.ﬂ. 190“646) ] I59.0(12.29) SEIO 2.29)

Cuisine in tier 1 is more diversified than tier 2 & 3 ; Tier 3 is even more concentrated ( top 3 account for 58%)
and may have great potential to develop in the future

Shemyang  Average price: 632 RME/Taste score: 7.2
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