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An Empirical Study of the Impact of Negative
Public sentiment on Auto Consumers in the

"Internet and Big Data Era"

Abstract: As automobile is a large-scale durable consumer goods, consumers have a long
buying decision-making process, consider many factors and fully understand the product
information before making a final decision. There are many types of negative public sentiment
on automobile. With the wide application of the Internet, especially the mobile Internet, the
present velocity, breadth and depth of propagation of negative public sentiment cannot compare
with the past. This paper focuses on the relationship between negative public sentiment and
consumer choices. Based on years of insight into the automotive market and consumer

behaviors, the author proposes three assumptions about the impact of negative public sentiment
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on consumer choices, and combines with truly traceable data and use qualitative analysis
methods such as correlation and regression, and qualitative analysis methods such as in-depth
interviews to empirically explore the influence and changes of consumers' psychological and
consumer decision-making under the influence of “Internet and big data public opinion”. For
example, based on relevant analysis, it verifies that the number of negative sentiment of the
automobile is negatively correlated with the subsequent purchasing choice of consumers for a
period of time; with regard to regression analysis, it verifies that relative to independent brand
consumers, negative public sentiment have a greater impact on car purchasing decisions of joint
venture brand consumers; and demonstrates that negative sentiment about engine-related issues
have a more significant impact on potential consumers’ car purchasing decisions.”

Keywords: Internet; Big data; Negative public sentiment; consumer choices
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