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PowerPosition

PowerPack

PowerPack makes it ¢
[ & launch to your marke|
‘.\ L : pociagig Foncemes KEY

Infoboard preview «

All ten are required. Expand the example below for more information

PowerShelf
PowerShelf makes it ~
° product’s standout a 1LAC iy L +Example
SELECT _ Competitors will be preg
Infoboard preview
PowerConc price .

PowerConcept provi
product or advertising
need through a full rg

SELECT — design nutrition

Infoboard preview =«

PowerAttitu e
PowerAttitudes provi L ads taste
and usage. Results wi
usage of your brand (

SELECT i ki s %Bﬂ popularity color

PowerPositi
PowerPosition provid .

customers and prosp fat Size
your communication

SELECT (
Infoboard preview = v
You can create a new PowerPosition and
evalvate more key competitors or (,

You can create a new PowerPosition and
2018/10/30 N e S T e &« -
evalvate more key competitors or

attributes!
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How do consumers perceive my brand compared with Define Build Launch
competitors? RESPONDENTS CULTURE

B United States (Englishf
How do co S o5 I B PR B 3
competitor

Russian Federation
Australia i \ e
Japan ® ] ',? {/ .
India . . =

211 r # s

Ireland Completes

1
Days Hours
Austria /

Brazil Mo data available GO gle Map data ©2018  Terms of Use

Add respondents td

mBlok

Denmark

Interview status

_‘M 81% COMPLETES 0% INCOMPLETES SCREEN OUT QUOTA FULL
- VA

Panelists sourc

[3+]

LINK

QuickSurvey
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PowerConcept report deck preview

Concepts Cq

PowerConcept infoboard preview

KEY FINDINGS BRAND APPEAL PowerConcept in{nhngrd Nroviews

Value PowerPack report deck preview

Brand Fit

BRAND APP!

TOP 2 BOX SCORES:

CONCEPT 1: CHOCOLATE

PowerPack report deck preview

Purchase Intent

Chocolate

Likeability

Distinctiveness

Likes Word Cloud
Drexm LOVQ[ g
mart

m Casual~ 4
Amazmg N Ice Hope wrl Fine

Health kina Quality Like rasty

Believability

Value for Cost

Brand fit

B Concept 1: CHOCOLAT

Importance

| Dislikes Word Cloud

Never Weak Liar rushJoke Crap
Rude Tembles dRare y
AWfUl a UpsetNegat|Ve

Stuped Failure pislike Ahsyrd Pride

CHOCOLATE (A)
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City WeChat PC panel Gender WeChat | PC panel
Tier 1 city 33.35%
Tier 2 city 22.04% 29.98% Male 35.85%
Tier 3 city 28.22% Female 45.54%
A e
Income (RMB) WeChat | PC panel Age WeChat PC panel
No income 6.93% 1.94% Less than 15 1.34%
Less than 1,000 7.48% 1.30% 16-30vy.0
1,001 - 3,000 3.42% 31-40y.0 13.46%
3,001 - 4,000 4.28% 41-50y.0 9.53%
4,001 - 6,000 8.74% OVER 50 3.28% 4.01%
6,001 - 8,000
8,001 - 10,000
10,001 - 15,000
15,001 - 20,000 6.29%
Over 20,000 4.70%
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