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TARGETING Your Audience s
takes a
Comprehensive Approach
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Effectiveness of Mobile Targeting Strategies
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Missed a call and want to

know from whom?
Subscribe to [Wireless
Service Provider's] missed
call alerl package and
receive SMS notification of
the calls you missed! Only
¥9 for 3 months! Get ¥3 off
il you reply “Y™ to this SMS
within 20 minutes!
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Visualizing Crowdedness
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Andrew et al., 2016
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MeatPack (Sneakers) Hijack Hijinks

= Meat Pack used their native app to detect when a former
customer entered a competitor’s retail space.

* When the customer entered a competitor’s location, a
promo offering a 99% discount would appear.

* The discount percentage decreased 1 % per second until
the user entered a Meat Pack store.

* The campaign saw over 600 people “hijacked” from rival
stores, and the fastest person to get there managed to
receive an 89% discount.
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