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INTELLIGENT CREATIVE"

Digital creative content for web and mobile that is:
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conversational commerce

“Get ready for the bot revolution.” “Hlas Ny CHE R 2
“Chatbots, the third runtime” CHIRALEE N, O RS AT

“Bots are the new apps.” “HLEE N, B IAP P
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Marketo LaunchPoint. The Mos

Applications(1016)

Platforms(94)

Service(124)

Analytics & Big Data
Content Marketing
Customer Data
Event & Webinars
Lifecycle Marketing
Mobile Marketing
Online Ad & Campaign
Sales Tools
Social Media
Top Of The Funnel Partners
Video Marketing
CMS
CRM
eCommerce
Integration
Digital Service

Managed services

mﬁﬂfﬁ
eto




——— o~

= e
= 7J_\‘4 de‘ﬁz/\ﬂﬁb

N—



BHORAN, Fﬁﬁﬁ%ﬁ'%ﬁﬁﬁ@ﬁ%ﬁ%

BB
o2 . e
2. B

3. WHELEM™IA

ZMHRE

| TR . N EEES K A W A 5
ol St RV @ A KRR {3 1 A A TR
ﬁ*ﬁfﬁffﬁ&%ﬂ LR 1. KA B
P 2. WEIEH K P R {20 /s
5 | LERE=HEE ‘ 3 PRI 3. WK
# QR EES 4. .. 4. ...
|| mnsbm
it
‘ g L
* \ Trading desk
PER ({1 AEems [ ERABE | Look-alike
2. FHHE




T mREeE N
BEGRA, RAE BB R
BSOM, WiARA,

B ARSI F P BRI 3 19 A HT AR

TR
CRM 72 i AN S R) 5y
N sl
Call center
HﬂMtF/APPﬁnnH@EﬁJ | Fﬁ)ﬁ'ﬁl\ﬁ%%

i & B (E =

......

BB =7 B

B H P YrEER
WX 247 K Vs &b -
AN Ui o Al BE M e

. R T
EXRAFE i [F] B A,

] {25 KB i



The Rise of the Chief
Marketing Technologist

“CMTs are part strategist, 'por’r creative director, |
part technology leader, and part teacher.”
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